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RETAIL STORE TRAFFIC INCREASES +9.79% DURING PEAK 
SHOPPING TIMES AS A RESULT OF KARGO’S MOBILE CAMPAIGN 
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P R E M I U M  I N V E N T O R Y  A L I G N S  K E Y  
R E T A I L E R  E V E N T S

BACK-TO-SCHOOL SEASON 
FEATURES TONS OF DEALS ON 
FALL AND SUMMER ITEMS, AS 

FALL STYLES START TO 
APPEAR IN JULY3

BACK-TO-
SCHOOL

ANNIVERSARY 
SALES

MAJOR RETAILERS HAVE 
THEIR SAMIANNUAL AND 

ANNIVERSARY SALES 
DURING THIS TIME FRAME3


