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What is Retailing? 

“A set of business activities 

carried on to accomplish the 

exchange of goods and services 

for purposes of personal, family, 

or household use...”
American Marketing Association

http://www.marketingpower.com/_layouts/Dictionary.aspx?dLetter=R

http://www.marketingpower.com/_layouts/Dictionary.aspx?dLetter=R
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Retailers in the Channel of 

Distribution

SAP helps smooth the movement of items through this channel.  It also helps manage the 

retailer vendor relationship, and assists in the sharing of data.  All of this improves the 

ability of the retailer to provide the consumer with the products that they want.

Manufacturer

Importer

Wholesaler

Consumer Retailer
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Retailers satisfy consumer needs 

by offering the right product, at 

the right place, at the right 

price at the right time

(when the consumer 

wants it).

“Who is this new consumer, and what does he or she want?  It’s simple: anything, 

anytime, anyplace-on his or her terms.”        

The Retail Revolution, Loewe & Bonchek, Management Review.

What do Retailers do?
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Incorporating SAP software into the 

classroom - What do we do?  

The curriculum…

 is meant to simulate a category management experience for the student.

 can be used in total or in modular parts.  

 takes the student through the process of adding new products using SAP for Retail 

to analysis of sales data.

 involves both hands-on activities and software activities.
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Incorporating SAP software into the 

classroom - Assumptions 

Marketing and Management students avoid more technically-oriented fields of 
study. 

Our students are going to be responsible for more than transactional processes.

Our students need to understand how the transactional system works (SAP for 

Retail)

Our students will be making category or department level decisions. 

SAP software is a tool to help them make decisions.

Knowledge of SAP software will help them be competitive on the job market.

Our students will use SAP software or a similar software in the market place. 
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In what classes can you use the curriculum?

 The curriculum can be taught at a variety of levels.  It is currently being taught in 

both undergraduate and MBA level classes:

MBA – Retail strategy and process

Undergraduate – Consumer behavior

Undergraduate – Business Statistics course

Undergraduate- Retail process 

Undergraduate ERP class
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The Curriculum: Activities with products at 

the shelf

Student groups are assigned a category. There are 159 total products available 

across the six categories.

 Liquid hand soap

 Liquid laundry soap

Hot sauce

Mustard

Box potatoes

 Jam and jelly

 There are color photos available for all the products. 

Store checks

Create layouts

Recommendations for additions and deletions

 There is a spread sheet with all the product descriptions, UPC’s, weight, cost and 

retail. 
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The Curriculum: Activities with SAP for Retail

Using their assigned category, groups can enter items into SAP for Retail.  

Master data

– Article Master

– Creating an article with reference

– Creating an article with a generic

– Article hierarchy

– Category hierarchy

Vendor creation

Create a purchase order

Process invoice

Pay vendor

All transaction processes
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Example Article Hierarchy for Hand Soap 

Hand 
Soap

Liquid 
Soap

Foaming

Adult

Family

Kids

Article

Non-
foaming

Adult

Family

Kids

Bar Soap

Single 
Bar

Multi-
Pack

Adult

Family

Kids

Adult

Family

Kids

Article
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The Curriculum: Activities with SAP for Retail

Creating articles and hierarchies in SAP for Retail can be tedious stuff.

It is important for our students to see how it happens, forces them to think about the 

whole process.  

Forces them to see that stuff doesn’t just end up on a shelf. At least most of the 

time.

They need to learn the rule “if garbage goes in then garbage comes out!” 

They need to learn how to not create garbage.
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The Curriculum: Activities with Business 

Intelligence

 We created a small 30 store grocery chain Tyark.  

 Tyark has stores in Arkansas, Texas, Missouri and Kansas.

 Each of the these stores has 20 weeks of data for each of the 159 items store 

in Business Warehouse.

 The intention is to use the 20 weeks as two 10 week segments so that before 

and after analysis can occur.

 Students can be assigned any number of analysis assignments using this 

data
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The Curriculum: Activities with Business 

Intelligence

 Reports can be as granular as you want.

 By item by store by week

 Find low performing stores 

 Find low performing items. 

 It is assumed all data is exported into Excel or some other spreadsheet 

software for analysis.

 Come full circle and students can make recommendations based on sales, 

create presentations for a buyer or boss etc…
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SAP Business Explorer
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SAP Business Explorer
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Possible assignments

 In the store – Write reports based on:

Store checks – send students to multiple stores for comparison

Secret shopper – have students observe how the shelves are shopped

Make a new layout for category using pictures

Make recommendations for missing items etc..

Create article and merchandise hierarchies

Enter articles into SAP for Retail etc….

Pull sales data from SAP Business explorer

Pull multiple reports and export to spreadsheet for analysis



© SAP AG 2010. All rights reserved. / Page 17

The University of Texas at Tyler and 

Brookshire Grocery Company Partnership

1.Retailing Course Development

2.Faculty Professional Development

3.Internships

4.Scholarships

5.Career Opportunities

6.Guest Lectures

7.Southwest Foods Manufacturing Plant Tours 

8.Distribution Center Tours
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Why listen to Brookshires?

According to SAP for Retail 

representatives and Deloitte 

Consulting, BGC is 3-5 years ahead 

of other retailers with SAP for Retail 

integration
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Current SAP for Retail Curriculum UT Tyler

MARK 3325 – Retailing

 Required for all marketing majors/minors

 20% of course content is SAP retailing, but only 2 out of 10 quizzes

 Two assignments:  Unit 2 (article hierarchies) and BI assignment (5% of grade)

 Guest lectures on SAP retailing
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Next Semester MARK 3325 and College of 

Business 

College of Business – increased emphasis on Excel in two required business courses

Future plans may include offering second retailing course focused on SAP for Retail, 

MBA course in Retailing, Retail Management Center

MARK 3325- Retailing

 Course taught in computer lab

 SAP assignments will account for 20% of course grade

 Multiple assignments for students including semester project presentation (10% of course 

grade) based on BI integration and exporting into Excel
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Career Opportunities for 

SAP for Retail Graduates

Brookshire’s Grocery Company

Deloitte Consulting

Hobby Lobby

Winn Dixie

SAP
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Transactional Background

Analytics

 Critical for category management and store operations!
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Thank you!


