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WHAT IS 
ENERGY UPGRADE CALIFORNIA? Our Message For

All Californians:

KEEP IT
GOLDEN

Learn what you can do to 
become an energy steward!

Our Mission
Encourage every Californian (all 39.5 million of us) to be more energy 
efficient .

Our Object ive
Rally Californians around a shared mission to rewire people’s conception 
of energy and help every resident  discover that  they have the power to 
make a difference with small act ions.

We are a statewide init iat ive committed to helping Californians take 
act ion to save energy, conserve and preserve natural resources, reduce 
demand on the energy grid, and make informed choices about  their 
energy use at  home and at  work.



2019

Stay Golden

Energy Upgrade 
California motivates and 
educates residents to 
adopt energy-efficient 
habits. The campaign 
also focuses on Time of 
Use, scheduling energy 
use during times of 
greener energy and 
away from “peak hours.”

2017

EUC Relaunches: Do 
Your Thing™ 

Energy Upgrade 
California becomes a 
state educational 
initiative to help 
Californians save energy 
and conserve natural 
resources through small 
behavioral changes.

2015

SB350

California sets ambitious 
energy goals, including 
doubling energy 
efficiency, moving a third 
of the grid to renewable 
energy, & reducing 
greenhouse gases by 
40% by 2030.

2013

Energy Upgrade 
California® Home 
Upgrade 

A comprehensive, 
“whole house” approach 
to energy efficiency, 
offering Californians 
financial incentives for 
installing approved 
energy upgrades in their 
homes.

On September 18, 2008, the CPUC adopted the state’s first Long Term Energy Efficiency 
Strategic Plan, a roadmap to maximum energy savings across California from 2009-2020.

Energy Upgrade California is a statewide initiative to achieve the goals in SB350:
• 33% of electricity from renewables by 2030
• Reduce GHG emissions in the state by 40% by 2040
• Behavioral change around the use of energy by all Californians, and when we use energy.



We provide inspiration and guidance on 
bet ter energy management  by:
• Partnering on events: movie nights, 

sustainability fairs, educat ional 
programs, holidays and more.

• Providing materials, including palm 
cards, factsheets, co-branded materials, 
and giveaways for public events.

• Outreach through digital products, 
social media, newslet ters, op-eds and 
more.

• Educating residents and businesses 
about  the Energy Upgrade California 
program and materials.

• Promoting Energy Upgrade California 
by partnering with CBOs in your 
community.

• Nominating Energy Heroes to be 
showcased on our site.

HOW ENERGY UPGRADE CALIFORNIA WORKS



ENERGY UPGRADE CALIFORNIA MATERIALS

Energy Efficiency Time-of-Use
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OUR COMMUNITY
The Energy Upgrade California community prioritizes reaching marginalized 
groups, and we do so with the help of our ever-growing member network. To date, 
we have over 250 members from across the state, including:

● Cities, Counties, & Elected Officials
● Economically Disadvantaged Organizations
● Educational Groups
● Environmental Groups
● Faith-Based Groups
● Minority/Cultural Groups
● Small Businesses
● State Based/Civic Organizations



SOME NOTABLE COMMUNITY MEMBERS HAVE JOINED US



SOME NOTABLE GOVERNMENTAL MEMBERS 
HAVE JOINED US 

• California State Senate
• League of California Cities
• CA Contract Cities Assoc.
• County of Los Angeles
• City of Bellflower
• City of Berkeley
• City of Beverly Hills
• City of Calabasas
• City of Daly City 
• City of Eureka
• City of Fontana
• City of Fremont
• City of Fresno
• City of La Cañada Flintridge
• City of La Habra Heights
• City of La Puente
• City of Long Beach
• City of Los Angeles
• City of Lynwood

• City of Malibu
• City of Manhattan Beach
• City of Menlo Park
• City of Oxnard
• City of Paramount
• City of Rancho Cucamonga
• City of Redondo Beach
• City of Riverside
• City of Rolling Hills Estate
• City of Rosemead
• City of Salinas
• City of San Diego
• City of Santa Monica
• City of South Gate
• City of Walnut
• City of West Hollywood
• City of Westminster



WHY IS PARTNERING WITH ENERGY UPGRADE CALIFORNIA 
SO IMPORTANT FOR YOUR CITY? 

JORGE MORALES, Vice Mayor of South Gate, President of CA Contract Cities Association

Vice Mayor Morales was elected to the South Gate City Council in March 
2011 and re-elected in 2015. He is a lifelong resident of South Gate who 
received his BA in political science from Cal State Long Beach and a MA 
from the Price School of Public Policy at USC.

He has been been a public servant for over 15 years, having served key 
legislative leaders throughout California. He is currently a Senior Strategist 
at Ek, Sunkin and Bai, L.L.C.  

Vice Mayor Morales serves as the State Director, League of CA Cities 
Executive Board of Directors and the President of the CA Contract Cities 
Association. He is a passionate and articulate advocate for sustainability 
and energy efficiency practices and management. 



HOW WE SHARE NEWS AND CONTENT WITH OUR 
COMMUNITIES 





Michael Kadish
Executive Director 
Grid Alternatives - Greater Los Angeles



Mission & Vision

Mission: Make renewable energy 
technology and job training accessible 
to underserved communities

Vision: A successful transition to clean 
energy that includes everyone



What We’re All About

Training people from underserved 
communities so they can access 
jobs in the growing solar industry

People

Helping struggling families by 
reducing their utility bill with solar

Planet

Fighting climate change by 
transitioning to renewable 
energy 

Employment



GRID 
Alternatives 
Impact

As of 2019



INTERNATIONAL SOLARTRIBAL SOLAR

MULTIFAMILY & COMMUNITY 
SOLAR

SINGLE-FAMILY SOLAR

Solar 
Installation 
Programs



SOLARCORPS PAID 
FELLOWSHIPS

TROOPS TO SOLAR

HIGH SCHOOL & COLLEGIATE 
PROGRAMS

WOMEN IN SOLAR 

Workforce 
Development 
Programs

RE-ENTRY



GRID & 
Energy
Upgrade 
California

• GRID partnered with Energy Upgrade California to educate and inspire 
communities to conserve electricity and preserve our environment

• Energy Upgrade California allows people who do not qualify for our 
programs a way to become educated on ways to conserve electricity 
and preserve our environment

• GRID partnered with Energy Upgrade California on the San Diego State 
of Action event leading up to the Global Climate Summit last year.  

• EUC honored GRID Alternatives at the inaugural CBO Engagement 
Forum at the LA Cleantech Incubator in September 2018.



How GRID can work with your city
Solar:
• Energy for All Program
• Community Solar
• Solar for multifamily affordable housing 
• Non-profit service providers

Job Training and Workforce Development:
• Partner with workforce agencies
• Re-entry offices
• Community college PV programs

Electric Vehicle & EV Charger Rebate 
Programs:
• Clean Vehicle Assistance Program



Michael Kadish,
Executive Director

mkadish@gridalternatives.org
(310) 735-9780
@grid_gla

https://www.facebook.com/gri
dalternatives

https://twitter.com/GRID

https://www.linkedin.com/company/
grid-alternatives



WHY IS PARTNERING WITH ENERGY UPGRADE 
CALIFORNIA SO IMPORTANT FOR YOUR CITY? 

Jo Fleming, Executive Director
California Green Business Network



What do we do:

1. P ro vid e  t e c h n ic a l 
a ss is t a n c e  t o  b u s in e ss

2. He lp  m u n ic ip a lit ie s  
re a c h  t h e ir g o a ls

3. P ro vid e  a  g re e n  
m a rke t p la c e  fo r 
c o n su m e rs







We ARE IN GOOD 
COMPANY

• 34 programs

• 3000+ recognized 
businesses 

• 2000+ interested 
businesses

• New programs in the 
Central Valley and 
Southern California





We Partner Closely with EUC 



CAGBN: Connected Nationwide



WHAT MAKES A GREEN BUSINESS?



STEP  1 - Bu s in e ss  En ro llm e n t  a n d  Re g is t ra t io n

STEP  2 - Gre e n  Bu s in e ss  Co o rd in a t o r In it ia l W a lk-Th ro u g h  a n d  

Co n su lt a t io n           (Fre e  Te c h n ic a l Ass is t a n c e )

STEP  3 - Au d it s  fro m  P a rt n e rs  (i.e . u t ilit ie s  a n d  w a t e r d is t ric t s ) 

STEP  4  - Bu s in e ss  Im p le m e n t a t io n  o f Me a su re s

STEP  5 - Fin a l Sit e  Vis it  a n d  Ve rific a t io n  

STEP  6  - Ce rt ific a t io n  a n d  Bu s in e ss  P ro m o t io n !  

• 6  w e e k  ce rt ific a t io n  cyc le s

Certification Process



Why Start a Program and 
Join CAGBN?

• Meet City/County sustainability goals through GHG reductions, 
resource conservation mandates: Climate Action Plans, solid waste 
diversion targets, water conservation, etc.

• Better environmental compliance: Businesses adopt more "beyond 
compliance" measures

• Better stakeholder relationships: public, business, utilities, agencies
• $30k in funding to start a program, waived member dues the 

first year, free access to all materials, marketing, and 
resources.

• Plug and play systems to run a program



CAGBN Helps Start New Programs

• Mentorship, Resources & Support
• 6 New Programs in 2018
• 5 New Programs in 2019 (maybe your region!)
• GreenBizTRACKER is a GBP in-a-box 

www.greenbusinessca.org
• Process for under-served communities
• The factory is built, we are ready to crank out Green 

Businesses!

http://www.greenbusinessca.org


– California Green Business Network –

CONTACT

Jo Fleming, Executive Director, 
info@greenbusinessca.org Office: (831) 706-7384 



SPECIAL EVENTS 
WITH OUR 
PARTNERS



NEXT STEPS
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